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Notes: 1.  All question are compulsory.
2. All question carry equal marks.

1. Explain the concept and characteristics of market. 16

OR

What is consumer behavior? Explain the major factors that influence consumers’
purchasing behavior.

2. Explain the concept of price mix and discuss its various components. 16

OR
Explain the concept of product planning and elaborate stages and importance.

3. Short answer questions any two. 16
a) What is a promotional mix? Explain its importance.

b) What factors are considered while creating an effective advertising message?
c) Explain the impact of advertising on the consumer buying decision process.

d) How advertising budget determined? Describe the major methods used for
budgeting.

4. Short answer questions any two. 16
a) Explain the process of selecting and training an effective sales representative.

b) Discuss the role of technology in modern distribution systems.
c) What are the various components of transportation management? Explain.
d) What is marketing control? Explain its characteristics.

5. Write short answer (all questions are compulsory). 16
a)  Write a note on the consumer buying process.

b)  Write a note on competitive pricing strategy.
c) Write a note on personal selling.

d) Write a note on inventory control policy.
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